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: Chatbot 1s a computer program designed to simulate a

conversation with human users, especially over the
Internet. Artificial intelligence (Al) is a wide-ranging
tool that enables people to rethink how we integrate
information, analyze data, and use the resulting insights
to improve decision making—and already it is transforming
every walk of life. Virtual customer service agents are a
revolutionary approach to how customers are getting served.
Automated customer experience is no longer a thing in the
future. These intelligent service agents learn from
customer interactions to answer questions. However, the
distribution of gender role in Al applications is not
neutral. Gender roles refer to the attitudes, behaviors,
rights and obligations of specific cultural groups under
different genders. The term gender role is used in
sociology and psychology to refer to the prescribed
behaviors, attitudes and characteristics associated with
one’ s gender status as a female or a male. Attributes
associated with gender are the result of learning in
accordance with cultural standards or prescriptions.
Virtual assistants are often assumed to be female -
perpetuating gendered. Is this demonstrating the continued
existence of gender stereotypes? This bias is just a
continuation of outdated gender roles, such as secretaries
are women, that’s how it’s always been. Studies show that
people find female voices to be more helpful and
understanding than their male counterparts. There is a
"certain warmth" to the female voice that’s associated with
helpfulness —— a quality the company wanted in its product.
This proposal will inventory the online chatbots, their



oo Mg

gender roles and associated business, and then conduct
exploratory data analysis to analyzing data sets to
summarize their main characteristics. Do chatbots set by
business exposes significant "gender gap"? The proposal
will link AI Assistants for business and examine female
representation within this collected pool to understand the
prospects for gender parity of chatbots among industries.
The research results show that in banking and e-commerce
industries, there 1s a gender bias in Al customer service,
and consumers also have a special preference for the gender
of AI customer service.

Chatbot; gender of Al; Al customer service; gender; gender
role
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Abstract

Chatbot is a computer program designed to simulate a conversation with human users,
especially over the Internet. Artificial intelligence (Al) is a wide-ranging tool that enables
people to rethink how we integrate information, analyze data, and use the resulting insights to
improve decision making—and already it is transforming every walk of life. Virtual customer
service agents are a revolutionary approach to how customers are getting served. Automated
customer experience is no longer a thing in the future. These intelligent service agents learn
from customer interactions to answer questions. However, the distribution of gender role in Al
applications is not neutral. Gender roles refer to the attitudes, behaviors, rights and obligations
of specific cultural groups under different genders. The term gender role is used in sociology
and psychology to refer to the prescribed behaviors, attitudes and characteristics associated
with one's gender status as a female or a male. Attributes associated with gender are the result
of learning in accordance with cultural standards or prescriptions. Virtual assistants are often
assumed to be female — perpetuating gendered. Is this demonstrating the continued existence
of gender stereotypes? This bias is just a continuation of outdated gender roles, such as



secretaries are women, that's how it's always been. Studies show that people find female
voices to be more helpful and understanding than their male counterparts. There is a "certain
warmth" to the female voice that's associated with helpfulness -- a quality the company
wanted in its product. This proposal will inventory the online chatbots, their gender roles and
associated business, and then conduct exploratory data analysis to analyzing data sets to
summarize their main characteristics. Do chatbots set by business exposes significant "gender
gap"? The proposal will link Al Assistants for business and examine female representation
within this collected pool to understand the prospects for gender parity of chatbots among
industries. The research results show that in banking and e-commerce industries, there is a
gender bias in Al customer service, and consumers also have a special preference for the
gender of Al customer service.

Keywords: Chatbot; gender of Al; Al customer service; gender; gender role
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Gender distribution in artificial intelligence applications
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